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 Recognize the main players within the market which helps you to navigate within this fast moving industry  

 Focus on downstream data in order to leverage your sales activities  

 Receive comprehensive primary data-based information on the PV inverter market   

 Understand installer behavior and dynamics in the market for an increasingly important system component  

 Learn how installers, the gate keeper to the end customer, perceive different brands 
 
    

 
Contact: EuPD Research | Angelo Galata | Adenauerallee 134 | 53113 Bonn | Telephone: +49 (0) 228-971 43-35 | a.galata@eupd-research.com 

    
Sales Channel Architecture 

The study will help you to extend and improve your sales channel 

activities. An insight into the procurement activities of installers is 

provided in order to support and secure this.  Furthermore, both 

distribution activities and supplier strategies will be analyzed in 

detail. Amongst others, installer procurement channels, 

distribution ranges of top PV inverter manufacturers as well as 

the market penetration of the most important PV inverter 

suppliers will be covered. 

Source: EuPD Research 2010  
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Company 1 48.3% 54.4% 54.8% 52.6% -2.2% SolarWorld 2.5% 1.0% 0.4% 0.6% 0.2%

Company 2 17.1% 14.7% 16.2% 9.8% -6.4% Refu 0.0% 0.0% 0.5% 0.5% 0.0%

Company 3 10.9% 8.4% 6.6% 7.8%

 
 

 

On the basis of more than 400 quantitative interviews, the 

study will provide a detailed impression of installer brand 

awareness and recognition. This will support your company in 

improving its marketing strategies and brand management. The 

analyses include assessment of brand status, brand value and 

loyalty as well as the reasons for selecting or not selecting a 

specific PV inverter brand. Furthermore a benchmark of most 

important PV inverter suppliers will be given. Brands covered 

include: SMA, Fonius, Mastervolt, Kaco, Danfoss 
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FIT cuts modifications and market consolidation 

What are the features most desired by the installers?  

Which technological developments have to be considered?  

Which technological features are required? 

The study will provide an overview with regard to current and 

future desired product characteristics. 

This will provide you with additional knowledge to more 

accurately meet your customer requirements. 
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Sample chart 

Value of Brand Management 

Source: EuPD Research 2010  

Siemens (n=11)

SMA (n=201)

Schüco (n=9) 

Mastervolt (n=9)

Kostal (n=24)

PowerOne (n=13)

Fronius (n=75)

Sunways (n=15)

Solarmax (n=31)

Kaco (n=41)

Danfoss (n=31)

Exclusive: no other thin-film module brands in installer's portfolio (proportion = 100%)
Dominator: brand dominates installer's portfolio (proportion ≥ 50%) 
Complementary: brand influences the portfolio without dominating (proportion between 25% and 50%)
Space-filler: brand has an inferior position in the installer's portfolio (proportion between 0% and 25%) 

Source: EuPD Research 2010  
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Sample chart 

Product Features and Success Factors 

“How important you consider the following control and MV connection features?”

Product features 

Bi-directional 
communication

VAR support

Remote VAR control

Anti-Islanding

Total ## ## ## ##

Static and dynamic 
VAR control

2.33

##

Frequency response

3.002.672.75 2.002.38

Over and under 
voltage protection

2.13 2.502.501.67 2.002.14

2.33 3.252.401.75 2.472.43

2.22 3.252.832.00 2.292.46

1.75 3.002.672.33 2.152.26

1.71 2.002.331.33 2.132.00

1.44 2.502.331.751.92 1.93

very important1 42 important 3 of average relevance of less relevance not important at all5 (mean values)
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1.92 1.93

very important1 42 important 3 of average relevance of less relevance not important at all5 (mean values)
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The European PV Inverter Monitor – Installer Insights 2011 

Information Sources 

 Quantitative interviews with more than 400 installation companies in the PV industry 

 Systematic desk research (external databases, business reports, etc.) 

 EuPD DAT – internal market & industry database 
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Benefits for your 

Company 

 Receive helpful information in order to develop innovative marketing strategies 

 Realize the dynamics of this rapidly changing industry to gain a competitive 

advantage  

 Better understand customer attitudes, requirements and expectations with regard to 

PV inverters  

 Leverage your sales efforts by efficiently targeting customer desires in order to 

increase sales margin 
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